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How Does E-Commerce Management Increase Farmers” Income :
Based on the Data From China Rural Revitalization Survey ( CRRS)
LUO Qianfeng', HU Wen®, ZHAO Qifeng’
(1. Rural Development Institute, Chinese Academy of Social Sciences, Beijing 100732, China;
2. School of Advanced Agricultural Sciences, Peking University, Beijing 100871, China;

3. Institute of Quantitative and Technological Economics, Chinese Academy of Social Sciences, Beijing 100732, China )
Abstract : Expanding the channels of increasing farmers” income is one of the important ways to promote common prosperity. In the era
of the e—commerce economy, it is of great significance to study the effect of e~commerce on farmers” income for promoting rural revital-
ization strategy and implementing digital rural strategy. Based on the data from China Rural Revitalization Survey (CRRS) , this paper
analyzes the impact of e—commerce on rural households” income and its internal mechanism. The study finds that e—commerce busines-
ses can improve the income level of farmers. The mechanism analysis shows that e —commerce mainly improves the income level of
farmers by strengthening information acquisition, reducing operating costs, and enhancing financial support. Therefore, we should im-
prove the rural e—commerce policy support system, actively play e—commerce information access effect, cost—saving effect, and finan-

cial access effect to promote inclusive development of the e—commerce economy, to promote farmers to steadily increase income through

multiple channels.

Keywords : rural e—commerce; e—commerce management; increase farmers” income; farmers” income



